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Mastering the post-purchase experience

Get inventory closer to the consumer

Helps with fast and free

Pick the right carrier, every time

Leverage their strengths to your advantage

Communicatei i t 0s al |

Because waiting is the hardest part

Make returns eas

Or | wondt come back (;‘

Donot forget~:¥our~.,i

international consumers

Same expectations, even harder to deliver
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| Get inventory 1§
§ Ccloser to the 8
1 consumer

Helps with both fast and free
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When 1t comes to shipping: ¢

| f they had to chose between oO0fastd and o0freebod

82% 88% 69% 82% 85% 86% 60% 82% 86%
m Free shipping with a
longer delivery time
® Shipping at a cost with a
shorter delivery time
75% globally
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The impact of getting closer _L@

Transportation Cost
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Delivery Time

Pitney Bowes



| . u _ t" =S —'n;,‘w«:,; "‘
1 right carrier,
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Are you set up for multi-carrier success?

85% 91% 39%

of retailers use of retailers that ship of parcels shipped 350+ miles
carrier-provided, 60 to 1,999 shipments/mo (sweet spot for USPS
single-carrier shipping have used current parcel shipping rates and transit times)
systems system for 4+ years

Pitney Bowes Source: Colography Shipping Study 2017



